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November 26, 2003

Viral video clip featuring iPod's dirty secret gets
seen by 100.000 people in just 48 hours

In todays world can a single unhappy customer make enough noise to get
heard worldwide ? Perhaps even by a big international company ?

as the numbers below show the answer is probably yes - at leastif he
knows how to use the internet and weblogs as means to get the word
out..

The current example for this little case study: iPodsDirtySecret.com |

Dan Gillmor was one of the first bloggers to write about it. When he did,
less than 2000 people had seen the site, After that the URL was spread
quickly through the blogosphere - with 3 little helo from the usual
suspects, like Blogdex, Technorati, Popdex or Metafilter,

Less than 12 hawrs later the site already had more than 15,000 hits - ata
rate of 71 hits per minute, The rate rose 0 more than 2 hits per second
during Monday might, The 100,000 mark was passed on Tuesday at around 5
£ CET - an estimated 48 hours after the site went live.

Now - again about 24 hours later - the counter stands 3t 175,109, while the
vigen clip fs no longer available, On average, the message was comwnunicated
worldwide around the clock to one person every second for nearly three

days it

That's quite @ reach for that single unhappy customer, fsn't it ?
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