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sociala medier sociala medier ur kommunikationen

sociala medier the market sociala medier om kommunikatören

“the ability to process information 
and share it with others is the most 
human skill“

(Schramm 1973, p. 41)

“communication must be 
understood as human behavior”

(Schramm 1973, p. 291)

Schramm, W. (1973), Men, messages and media. A look at human
communication, Harper & Row Publishers, New York, NY
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sociala medier design is in sociala medier 

”Getting my act together” (2003), Sally Hunter, www.burwell.co.uk/sally

what are you thinking about?

sociala medier ...hardly the gatekeeper sociala medier a new breed of gatekeepers
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sociala medier vad datorn kan göra

H M

Hi

sociala medier ser man på...

Imagine a camera smart 
enough to find a face in a 
portrait shot. Face Priority 
AF ensures that faces 
remain in focus when 
shooting portraits by 
automatically sensing the 
presence of a human face 
within the frame.

Låt dig imponeras av hur 
kameran följer med vart du 
än vänder dig tack vare den 

mekaniska panoreringen 
och vinklingen samt den 

automatiska 
ansiktssökningsfunktionen.

sociala medier bits and pieces

Source: Peppers & Rogers Group, 2001

sociala medier other actors
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sociala medier it’s getting even more complicated sociala medier 

…digital machines that 
interact in markets.

sociala medier visibility and control

Human
control

Autonomous
control

Observable
system

Hidden
system

Amazon.com
recommendations

Amazon.com
bestseller lists

Microsoft Outlook
mail filter

PriceGrabber
spider

AltaVista
search

Yahoo!
directory

sociala medier then what?
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sociala medier generative design

Problem and context:

• What is the best design?
(in this case for banner click-through)

• Early days of the Web
(static html, single IP)

• Nowadays on the Web
(d/b-driven html, XML, Java, dynamic IP, proxies)

sociala medier breeding solutions

sociala medier banner CTR

0,7 %

0,7 %

1,4 %

4,2 %

sociala medier generative design
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sociala medier two generations

Generation 1 Generation 16 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

sociala medier the chromosome

sociala medier crossover and mutation sociala medier experiment setup

NK pí~åÇ~êÇ=ÇÉëáÖå=çìíéÉêÑçêãë Ñáêëí=
éçéìä~íáçå

OK bîçäîáåÖ éçéìä~íáçåë=ïçìäÇ Öê~Çì~ääó
çìíéÉêÑçêã ëí~åÇ~êÇ=ÇÉëáÖå

PK pã~ää=éçéìä~íáçå=~åÇ=~=ÑÉï ÖÉåÉê~íáçå=
ÅçìäÇ Çç áí
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sociala medier data from the experiment sociala medier generative methods - conclusions

•traditional methods have problems

•evolutionary approaches might work

•these were some first steps

from:
research-prediction-planning-implementation-evaluation

to:
construction-implementation-monitoring

sociala medier current application


